
PROFESSIONAL DEVELOPMENT SERIES

IMPACT FOCUSED 
BUSINESS & INVESTING



The impact of societal forces on 
business is increasingly amplified, 
strengthened by digital connectivity and 
the wave of transparency.  Advances in 
philanthrocapitalism, organized family 
offices, the  effect of NGOs, globalization 
and the interconnectedness of the public 
and private sector are changing the 
dialogue of business relative to social 
impact. At the same time, the operating 
environment for companies has been 
transformed. With more complexity and 
risk in the business, there are increased 

demands of investors that companies 
behave in a manner that considers 
livelihoods and greater societal goals. 
As GDPs shift from their industrial base 
to a service platform, classic financials, 
performance research and products 
that ignore their impact are no longer 
enough to compete.

SOCIAL IMPACT

PHILANTHROPY

SHAREHOLDER VALUE

A SERIES OF CUSTOMIZABLE 
PROFESSIONAL DEVELOPMENT 

PROGRAMS, TAILORED TO 
YOUR BUSINESS NEEDS

“Changing the world is  
not a spectator sport.”

Jeff Skoll



PROFESSIONAL DEVELOPMENT SERIES

INVESTING WITH IMPACT

The global economy continues to evolve into a more sustainable form of capitalism, 
while individual investors who aggregate funds through institutional investment 
management vehicles clamor for responsible value and values driven capital 
deployment. The role and definition of a fiduciary continues to shift away from a 
short-term value creation mandate approach, to one that incorporates and optimizes 
economic, social, natural, and governance factors into long-term value creation. 
Corporate executives and money managers who serve as stewards of financial 
resources in the economic system must transform capital deployment decision-
making practices to remain competitive and generate alpha in the 21st Century. This 
course will provide participants with an in-depth understanding of shifting attitudes 
towards fiduciary definitions, trends in investment decision making with a profitable 
sustainability lens, deploy capital through, and create, purposeful investment vehicles, 
and identify relevant strategies to drive value creation through a sustainable, active 
management approach. 

Investing with Impact: Becoming a Fiduciary in the 21st Century

• Evolving Definition of the 21st Century Fiduciary
• Sustainable Capital Deployment Strategies
• SASB Financial Reporting and Sustainability Expectations on Wall Street
• Incorporating Environmental, Social, and Governance Factors into Value  

Creation Strategies
• The Historical Role of Sustainability in Alpha Generation

KEY LEARNING OUTCOMES

TARGET PROFESSIONAL AREAS

• Portfolio and Fund Managers
• Foundations
• Family Offices
• Investment Bankers (Private Weath and Asset Management, Equity,  

Fixed Income) 
• Pension Fund Managers
• Venture Capital Firms



IMPACT FOCUSED BUSINESS AND INVESTMENT

PHILANTHROPIC CAPITAL

The 21st Century global political economy is a dynamic, inter-connected web of 
corporate, philanthropic, social and governmental actors moving in unison to create 
a sustainable future for our planet. The recent rise in wealth creation coupled with 
the inherent need on the part of wealth acquirers to utilize capital as a tool to address 
difficult and complex, global issues, has given rise to a new era of philanthropy. To 
ensure an effective, efficient, and scalable allocation of funds, intelligently designed, 
formulated, and implemented multi-stakeholder partnerships with clear objectives 
and metrics must blossom to demonstrate philanthropic dollars create the desired 
results. This course will provide an in-depth discussion on the creation of cross-sector 
alpartnerships between private foundations, non-governmental organizations, multi-
lateral development agencies, and government entities to address global imperatives 
through sustainable economic and social development, availability of investment 
instruments for sustainable purposes, the role of each individual institutional actor, 
and identify political, environmental, and social risks in the global stage.

Managing Philanthropic Capital with Leverage in a Globalized World

• The Role of Key Corporate, Philanthropic, Social, and Governmental Actors
• Designing Effective Partnerships to Generate Multi-Faceted Stakeholder 

Engagement that Addresses Complex Global Needs
• Innovative Impact Investment Mechanisms with Triple Bottom Line Results 
• Designing Efficient Enabling Spaces to Create Multi-Stakeholder Dialogue
• Creative and Pragmatic Execution Tactics to Generate Results 

KEY LEARNING OUTCOMES

TARGET PROFESSIONAL AREAS

• Foundations 
• Family Offices 
• Endowments 
• Private Individuals

IMPACT FOCUSED BUSINESS & INVESTING



SHAREHOLDER VALUE & SOCIAL IMPACT

Institutional investors, endowments, family offices, private money managers and 
mutual funds face an increasingly difficult, competitive landscape to provide individual 
investors and limited partners with above-market, risk-adjusted rates of return. Taking  
active involvement in driving effective decision making at the corporate executive level 
has become a sought after strategy to drive enhanced rates of return. All the while, 
repeated academic studies continue to find that corporations leveraging sustainability 
as core to strategy development and execution, outperform companies across 
sectors, as well as peers listed in similar indices. In addition, profit seeking enterprises 
with social purposes grounded on utilizing business as a tool addressing global 
environmental, social, and financial constraints have blossomed to capture market 
share from established competitors and redefine competitive strategic execution 
across industries.  This course provides money managers and investment decision-
makers with the tools required to actively partner with corporate executives to exploit 
social enterprise principles complementary to the underlying business model, create 
enhanced value through deployment of corporate resources in a responsible and 
purposeful manner, and utilize community partnerships as key drivers of enhanced 
brand visibility and values led decision making.  

Creating Shareholder Value with Social Enterprise Principles 

• Social Enterprises Value Creating Competitive Tactics
• Active Capital Management Through a Profitable Sustainability Lens
• Generating Alpha Through Sustainable Business Practices
• Effective Vehicles to Create Efficient Partnerships between Corporate 

Management and Institutional Investors 
• Strategic Global Corporate Citizenship and Community Involvement To Create 

Enhanced Visibility and Value 

KEY LEARNING OUTCOMES

TARGET PROFESSIONAL AREAS

• Hedge Funds, Private Equity Funds, and Pension Funds
• Portfolio Managers (Mutual Funds) 
• Family Offices and Endowments 
• Insurance Companies

IMPACT FOCUSED BUSINESS & INVESTING

IMPACT FOCUSED BUSINESS AND INVESTMENT
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GLASGOW CALEDONIAN

Glasgow Caledonian New York College 
(GCNYC) was founded by Glasgow 
Caledonian University, the University 
for the Common Good, leveraging  
142 years of academic excellence to 
bring a distinctly global perspective to  
programs focused on profitable 
sustainability. With GCU’s presence in 
Glasgow, London, Bangladesh, South 
Africa and Mauritius, GCNYC shares a 
commitment to people, planet and profit 
with more than 20,000 students.

MASTERS PROGRAMS
The research-based master’s programs 
at GCNYC are designed for students  
to enter as experts in their sectors and 
graduate as responsible leaders, with  
the analytical skills and clear personal 
values necessary to create successful 
careers as truly globally minded corporate 
statesmen.

ACADEMIC EXCELLENCE
As a leader in the fields of business and 
management, engineering and the built 
environment, as well as health, life and 
social sciences, Glasgow Caledonian is 
home to a global network of academic and 
industry experts and an internationally 
respected research community.

GCU is a signatory of the United 
Nations’ Principles for Responsible 
Management Education and was the first 
Scottish university to join the UN Global 
Compact, a groundbreaking initiative  
in responsible corporate management. 
GCU has also been designated a 
Changemaker Campus by AshokaU for its 
contributions to global social innovation 
and responsible business.

GCU GRADUATION ARENA
• 128,000 alumni in 140 countries
• 96% of GCU students are in 

employment or further study within six 
months of graduation

• Ranked in the top 150 universities 
worldwide (THE, 2017)

• First international institution in the 
United States to receive degree-
granting authority in New York

SOHO CAMPUS
Located in a newly renovated, gallery-
esque space in historic downtown 
Manhattan, the GCNYC campus serves 
as a hub for individuals in the business, 
fashion and NGO communities in NYC, 
benefitting from close ties with GCU’s 
London and Glasgow campuses, and our 
growing global network.

ABOUT US
FOR THE COMMON GOOD
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GET IN TOUCH

CONTACT US

Cara Smyth
Vice President of GCNYC and 

Founder of the Fair Fashion Center
Cara.Smyth@gcu.ac.uk

+1 646 768 5358

Maggie Kervick
Director, Strategy and Integrated Partnerships

Maggie.Kervick@gcu.ac.uk
+1 646 768 5302

Carlos Amador
Director, Development and Admissions

Carlos.Amador@gcu.ac.uk
+1 646 768 5349


